
Our new publication will also be over-
printed for distribution to the New 

Hampshire Latino community. Total press 
run will be 20,000 copies reaching over 
60,000 business professionals and consum-
ers around the state.  

Your business can reach this powerful, di-
verse and growing segment by sponsoring 
or advertising in this quarterly Latinos

on the move™ publication. 

Our goal? 
To bridge the Latino Business Com-

munity with the main stream New Hamp-
shire business community. We see this as 

a way to encourage, improve and develop 
relationships in order to bolster mutually 
benefi cial business opportunities. Th ere 
are over 750 Latino owned business in the 
Granite State.  

Why is this important? 
Because the Latino business community 

is a vibrant and growing part of the Gran-
ite State’s business landscape. Th e Latino 
growth in NH jumped 81% from 1990 to 
2000 and serves as a major contributor to 
our culture and economy. New Hampshire 
is the fastest growing state in New England 
in terms of Latino growth. Hispanic owned 

businesses in the state generate in excess of 
$120 million and this number continues to 
climb. Th e economic impact is clear.  Lati-
nos have a profound impact on the state’s 
economy and in our communities. Th is 
project with nHBR will help merge tra-
ditional NH businesses with this emerging 
population coming from a regional disper-
sal of traditional Latino enclaves into our 
cities. Th e majority of Latino migrants are 
fl uent in English and occupationally and 
economically diverse. 

ANNOUNCING 
A BRAND NEW 
PARTNERSHIP
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Robert Santiago’s desire in life was to improve the vitality 

of local businesses in the area while also creating opportuni-

ties that would aid in community support. He also felt there 

was a gap between “mainstream business culture” and the La-

tino Community. Robert wanted unity. In today’s world unity 

meant success! It was his mission to find something out there 

that offered this kind of support. With all the expectations 

that were imbedded in Robert he was skeptical; it couldn’t 

be possible that some group out there offered everything he 

was looking for. Sure, there are many organizations out there 

Bridging the Gap in New Hampshire

that “network”, or “help the community” but upon arriving 

to these group events, Robert soon learned they just weren’t 

what he was looking for and ended up leaving with feelings 

of emptiness and disappointment. Robert was looking for 

something that did, networking for the small business own-

er, community aid, and showed results! With Robert’s grow-

ing frustration, a simple concept overwhelmed him in April 

2007. He went to a few close friends and said, “You know, we 

should get some small business owners together, people who 

are really struggling, and do some genuine networking.”  So 

the first Networking Event was born, with about 20 people in 

attendance, and it was great. Robert assisted people in mak-

ing some new connections, business cards were exchanged, 

products were being sampled, and people were thrilled! They 

couldn’t wait for Robert to announce when the next event 

would be held.  So the last Wednesday of the month was ded-

icated to the “gatherings”. With each monthly event, more 

and more people would show up; more and more people 

would inquire, “What can I do to be more involved?” Robert 

realized his events were growing, and growing fast. It was an 

affordable way to grow their business, without high pressure, 

and it was in a relaxed atmosphere. Could it be this simple? 

Could it be this is what so many small business owners were 

looking for? Plainly the answer was yes.  A few of us have been 

with Robert since day one, and we are truly proud to be part 

of such a great concept, and to have had a hand in shaping the 

organization. It has been an experience I will not forget. The 

foundation of this organization is made up of six people. We 

are a core group of business professionals devoted to assist in 

the community, and to help small businesses thrive and pros-

per! Latinos on the Move™ is dedicated to tying the Latino 

community into all aspects of “mainstream” culture, commu-

nity, and business. We strive to give any business the chance 

to promote and network in a friendly atmosphere, and help 

to give back to the communities around us. Being a member-

driven organization, Latinos on the Move™ prides itself on 

the hands-on approach and abilities of not only those that 

head the organization, but also the ability of the members 

to reach out to promote, stimulate business, and connect 

with one another. With that being said, the membership 

has grown, we believe we can say that Latinos on the Move™ 

has been one of the fastest growing Latino organizations in 

New Hampshire. We have had several successful Networking 

Events. We have done a school supply drive and a food drive. 

Both drives met with great success, and were well received by 

both the Manchester School Board and the Homeless Vet-

eran’s Shelter.  b

LATINOS

N E W  E N G L A N D

Latinos on the Move NE™  —what a fantastic group! What?! You haven’t heard of them? Well, let me 

start by telling you how the organization formed. One man had a passion, a passion to assist “the 

little guy” both in business and in community. He has enthusiasm and drive to help small business 

owners grow their business. To feel that sense of pride and accomplishment in aiding someone in need 

was the driving force behind this man’s mission.  

Pictured from the left: Pete Escalera, Robert Santiago, Laurie Gouley, Duane Gouley, Diego Cataño

on the move

Encouraging, improving and developing camaraderie 

between culturally diverse communities. Working 

with businesses and professionals while educating and 

providing growth opportunities to individuals through 

networking and advertising efforts without incurring 

high expenditure.

WWW.LatinosonthemovenE.CoM  

Beginning with the October 9th, 2009 issue of NHBR, 
LATINOS on the move™ will become its own newspaper, 

inserted into NHBR.

™

™



Where are Latino populations highest?  
In New Hampshire, Hillsborough county 

(largely Manchester and Nashua) is the larg-
est county with 31% of the state’s residents and 
has the largest population of Latinos (59%) fol-
lowed by Merrimack, Rockingham and Straf-
ford, which share 25% of Latinos. This is largely 
due to bordering Massachusetts.  Latinos are 
drawn here for the area’s quality of life, job op-
portunities, schooling and low crime.   

What defines the term Latino?  
A group of nationalities that share common 

linguistic and cultural roots.  National Latino 
groups originate in Mexico, Puerto Rico, Cuba, 
Dominican Republic, Brazil, Central and South 
America. 

New HampsHire’s LatiNo demograpHics:

n  Median age:  25
n   College graduates:  23%  

(twice the national average)
n   Economically active with 69% 

in the labor force
n   Median family income: 

$41,071
n   Over 40% of NH Latino  

families have annual earnings 
over $50,000

n   Of 5,457 Latino households, 
64% are rentals and 36%  
are owned

Sources:  Summary file data and reports by the U.S. 
Bureau of Census, 2000

NatioNal statistics:
n   By 2010 the Hispanic popula-

tion will be over 49 million or 
16% of the population

n   In 2002 there were 1.6 million  
Hispanic-owned businesses

n   The annual Hispanic buying 
power is over $700 Billion

n   7.6 million Hispanic citizens 
voted in the 2004 election

Source: US Census Bureau, Facts for Features 2005

the latino population  
in new hampshire
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yoUr spoNsorsHip oF $2,990 per QUarter eNtitLes yoU to:

n A full page, full color in a select  pre-
mium position in “Latinos on the 
move™” quarterly publication

n Your business will have an online link.
n Your logo will appear on all network-

ing event collateral materials

Benefi ts to your company: 
n Demonstrate your diversity by sup-

porting this important and emerging pop-
ulation in New Hampshire.

n Position your company as a leader in 
cultural diversity and  forward thinking

n Assist Latinos on the Move in their 
mission to break down cultural barri-
ers by educating and blending the New 

Hampshire business audience with the 
valuable Latino market.

n Reach top level NH business execu-
tives in a format designed to educate and 
inform business owners about the Latino 
population

n Direct your investment to a new and 
vibrant market of consumers who are 
making decisions about their business, 
health care, consumer goods, investments 
and education.

n Your advertising works in two ways:  
your message will be seen by leading NH 
business executives as well as the Latino 
population at large.

Sponsorship 
Opportunities  

™
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New encourage, improve and develop 
camaraderie between the culturally diverse community with businesses and professionals while educating and pro-

viding growth opportunities to individuals through networking and advertising efforts 

without incurring high expenditure.Tatue con et at, sum inci ea commy niam, con-
sequis nullum dolenis ciliqua tismodolor sequate feuisissecte magna feugiamet, velisi. Rud tat lobor irilla facin ut veratem vel ex etummoluptat amet, sum ero ero 
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Business changes.
Your FairPAK rate won’t.
Lock in a great 3-year rate when you add multiple phone lines and features.

With FairPAK, you simply choose the number of lines and get the unique phone numbers and features you need. For 
individual employees and diff erent departments, you select up to fi ve free features for each line. So your business can serve 
customers as professionally and competitively as a much larger company. Plus, for a limited time, when you sign up you’ll 
receive an American Express®-branded prepaid card worth up to $400.

Esequisim nostis nulla aut lan vullandre faciliq uations equisit dolupta tumsan ulluptat lore do conulla consequisi tatet iriure dunt praesequis atum iustrud eugait iriusciduisl ute tincing etue delenibh eum in ut nim dolesse doluptatet euguer am quip essismo dolore facipit, quis nonsequate consecte feummod ionsectetum veraessequis nosting essectetue eu faccum venim ea consectem dolesectem quismod olortio eaUreet, consed tie core dolobore min hendionum quam, velesectem duisim veliquat prat veliquis dolorperil essi blaore elit, volore magna adio dolortie euisl ullaor summodip eugait acillam commod eu feu faciduisl doloreetum eui blaoreet, sent alit, vel iriure con henisis al eugait acillam commod eu feu faciduisl doloreetum eui blaoreet, sent alit, vel iriure con henisis alis is elit praesequat nulla.Olortio ea conulput lan velit, quis augiam iure mincinit luptatue ming et volorpe rcinit augiat nit nim illa aciduis 

Headline for This Article Here
MM atilla augait duiscidunt alis nostrud do od tet aliquisis amet, conumsan vel dolor sit nostrud tincipi sciliquis augait at, volobor sisim aute feugiat, summodo lorperate velessi bla feum ero ea autpatue tinim ipismod ionsed ea faccum v tatem quat.

WWW.LATINOSONTHEMOVENE.COM    1    

Robert Santiago’s desire in life was to improve the vitality 

of local businesses in the area while also creating opportuni-

ties that would aid in community support. He also felt there 

was a gap between “mainstream business culture” and the La-

tino Community. Robert wanted unity. In today’s world unity 

meant success! It was his mission to find something out there 

that offered this kind of support. With all the expectations 

that were imbedded in Robert he was skeptical; it couldn’t 

be possible that some group out there offered everything he 

was looking for. Sure, there are many organizations out there 

Bridging the Gap in New Hampshire

that “network”, or “help the community” but upon arriving 

to these group events, Robert soon learned they just weren’t 

what he was looking for and ended up leaving with feelings 

of emptiness and disappointment. Robert was looking for 

something that did, networking for the small business own-

er, community aid, and showed results! With Robert’s grow-

ing frustration, a simple concept overwhelmed him in April 

2007. He went to a few close friends and said, “You know, we 

should get some small business owners together, people who 

are really struggling, and do some genuine networking.”  So 

the first Networking Event was born, with about 20 people in 

attendance, and it was great. Robert assisted people in mak-

ing some new connections, business cards were exchanged, 

products were being sampled, and people were thrilled! They 

couldn’t wait for Robert to announce when the next event 

would be held.  So the last Wednesday of the month was ded-

icated to the “gatherings”. With each monthly event, more 

and more people would show up; more and more people 

would inquire, “What can I do to be more involved?” Robert 

realized his events were growing, and growing fast. It was an 

affordable way to grow their business, without high pressure, 

and it was in a relaxed atmosphere. Could it be this simple? 

Could it be this is what so many small business owners were 

looking for? Plainly the answer was yes.  A few of us have been 

with Robert since day one, and we are truly proud to be part 

of such a great concept, and to have had a hand in shaping the 

organization. It has been an experience I will not forget. The 

foundation of this organization is made up of six people. We 

are a core group of business professionals devoted to assist in 

the community, and to help small businesses thrive and pros-

per! Latinos on the Move™ is dedicated to tying the Latino 

community into all aspects of “mainstream” culture, commu-

nity, and business. We strive to give any business the chance 

to promote and network in a friendly atmosphere, and help 

to give back to the communities around us. Being a member-

driven organization, Latinos on the Move™ prides itself on 

the hands-on approach and abilities of not only those that 

head the organization, but also the ability of the members 

to reach out to promote, stimulate business, and connect 

with one another. With that being said, the membership 

has grown, we believe we can say that Latinos on the Move™ 

has been one of the fastest growing Latino organizations in 

New Hampshire. We have had several successful Networking 

Events. We have done a school supply drive and a food drive. 

Both drives met with great success, and were well received by 

both the Manchester School Board and the Homeless Vet-

eran’s Shelter.  b

LATINOS

N E W  E N G L A N D

Latinos on the Move NE™  —what a fantastic group! What?! You haven’t heard of them? Well, let me 

start by telling you how the organization formed. One man had a passion, a passion to assist “the 

little guy” both in business and in community. He has enthusiasm and drive to help small business 

owners grow their business. To feel that sense of pride and accomplishment in aiding someone in need 

was the driving force behind this man’s mission.  

Pictured from the left: Pete Escalera, Robert Santiago, Laurie Gouley, Duane Gouley, Diego Cataño

on the move

Encouraging, improving and developing camaraderie 

between culturally diverse communities. Working 

with businesses and professionals while educating and 

providing growth opportunities to individuals through 

networking and advertising efforts without incurring 

high expenditure.

coNtact :  

Robert Santiago
1000 elm street

manchester, NH 03101

603-703-9091

Latinos on the move™ is a quarterly publication published in October, 
January, April and July.  Th e publication will be inserted into the full run of NHBR and 
also distributed separately to the Latino community with a total press run of 20,000 per 
quarter.  Th e publication will be printed on newsprint and have color throughout.  
Sponsorship billing will come from NHBR on a quarterly basis. 

First come, fi rst served for 
PREMIUM POSITIONS 
n Inside front cover 
n Center spread banner
n Inside back cover
n Back cover

Sponsorship Deadlines:
For premiere issue in October 2009 
is September 4, 2009 



Charges are per insertion. Net rates.  Published quarterly and inserted into 
NHBR and overprinted for distribution to the Latino community.

Marketplace directory (business card):  $425 per insertion 
4x commitment required

advertising rates

adVertisiNg rates:

FREQUENCY 1x 4x

½ page (horizontal) : $1,700 per insertion $1,450 per insertion
Ad Dimensions:  Horizontal: 10”w x 6”h

¼ page:   $1,100 per insertion $995 per insertion
Ad Dimensions:  Vertical: 5.138”w x 6”t

1/8 page: $870 per insertion $795 per insertion
Ad Dimensions:  Horizontal: 5.126”w x 2.81”t

All advertising will appear in 4/color process 
Line screen: 100/DPI:  200

Sponsorships (include full page advertisement and other components)   
$2,990 per quarter; 4x commitment required—Ask for details.

Rates are eff ective with the October 2009 launch of  
Latinos on the move™. 

WWW.LATINOSONTHEMOVENE.COM    9    

1/8 H

1/8 H

1/4 V

1/2 H

™

™

pLease e-maiL ads to weNdy wood at wwood@NH.com



pLease e-maiL ads to weNdy wood at wwood@NH.com

Sponsorship Agreement

COMPANY/AGENCY INFORMATION

Advertiser  telephone  FAx

CompAny ContACt  t itle

Address

City  stAte  Zip

e-mAil  Url

 $2,990 per insertion; Latinos on the move ™  annual sponsorship 

 October 2009; January 2010; April 2010; July 2010

PAGE POsITION

__________________________________________________________________________________________________________

NOTEs

_____________________________________________________________________________________________________

____________________________________________________________________________________________________

TERMs & CONdITIONs
 Terms - Customer is responsible for payment in full within 30 days. A 2% per month late charge will be added to unpaid balances thirty days 
or over.  FrequenCy DisCounT - multiple insertion contracts must be completed as stated. All unfulfilled contracts are subject to short rate.

•  Every effort is made to ensure accuracy of copy and color in advertising, however, Latinos on the move™ is not responsible for errors and 
omissions or for variations in color reproduction in printed materials.

• Publisher reserves the right to reject any advertisement.
• A customer copy of this contract will be returned upon approval of Latinos on the move™ and NHBR.

AUthoriZed representAtive oF Advertiser dAte 

Latinos on the move™ representAtive dAte 

AUthoriZed representAtive oF nhBr dAte

™

™

A McLean Communication Publication   n  150 Dow Street,  Manchester, NH 03101  n  603-624-1442




